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Budget Status: A 1% cut was imposed on higher education by the Legislature.  Implementation 
of salary increases, infrastructure cost increases and the federal and state budget cuts over the 
last five years have added to over a 10% budget reduction college wide. 

How is the Institution Addressing the Situation? 

Reallocation of resources within units and departments, elimination of positions (faculty and 
staff), increased county based assessments for CES programs, and increased pool of vacant 
county positions. 

Staffing Update (field and state office): 

Extension faculty lines across the college have decreased, 30 county based positions are held 
vacant to balance the budget, and state staff (associates, non faculty specialists, and 
assistants) have decreased. 

Top 3 Program Highlights of Current Year: (program, collaborators, and impacts) 

Second Sunday 

2nd Sunday is an opportunity to show support for community programs that are 
positively affecting Kentucky’s health, economy and environment. Collaborative alliances 
amongst businesses, organizations, and the community are an effective and efficient way to 
achieve growth objectives, stimulate the economy, and create synergy.  Although 2nd Sunday is 
noted for the promotion of physical activity, it is also a vehicle to raise awareness of the need for 
local infrastructure that promotes healthy lifestyles and a better living environment.   The 
program has grown in scale and scope throughout the 4 years that it has been offered 
statewide.       

In 2010, 117 counties reported having activities in their community under the 2nd 
Sunday platform.  Statewide there were over 19,542 total participants.  People of all ages were 
able to join the activities.   Adults over the age of 65 (n = 2,592) participated in activities such as 
blood pressure checks, cholesterol screenings, and flu shot clinics, as well as physical activities 
such as walking, yoga,  line dancing, and many others.  Children (n= 9,574) also participated in 
2nd Sunday with activities such as 3-legged races, apple tosses, limbo games, races, 
scavenger hunts, bicycling, basketball, races, and more.  Statewide there were 106 different 
types of activities that were offered to participants in the various 2nd Sunday events.  Counties 
informed their communities of the offerings through various means although the most popular 
methods of communication were local newspapers, radio spots, and banners within the 
community.  Other modes of communication included working with the Chamber of Commerce, 
word of mouth, emails, Facebook pages, and television.  Although many counties are still 
working towards policy change, 24 counties reported that 2nd Sunday has started to affect 
policy or has brought policy changes to the front of discussion in their respective counties.   
 



Plate it up Kentucky Proud  

The need to provide FCS Agents with educational resources that promote increased 
consumption of fruits and vegetables and the opportunity to build a partnership with Kentucky 
Department of Agriculture’s Kentucky Proud buy local produce campaign was the impetus of 
this successful project. With funding from USDA Specialty Crops grant, Extension agents, 
Extension faculty, and NFS students coordinated efforts to select, test, and develop recipes 
featuring Kentucky grown produce. Over the course of the project cycle, 55 recipes have been 
tested and 18 have been developed into recipe cards for consumer distribution. Demonstration 
guides and media scripts have been developed to promote the Kentucky produce featured in 
the recipe cards. Over 504,000 recipe cards have been distributed in all 120 counties. Pre and 
post survey assessment of consumer behavior change as a result of demonstration and/or 
recipe card access  is being conducted this summer. 

Military outreach 

Kentucky military families have been impacted by multiple deployments through National Guard, 
Fort Knox, and Fort Campbell activation. As a result we have made an effort to formalize an 
infrastructure of military programmatic support, coordinate our Extension outreach efforts 
statewide, build relationships with Family Sciences research faculty, and leverage our OMK 
network to increase our impact with military families. We have developed a Memorandum of 
Understanding with the National Guard, expanded our OMK efforts to include three annual 
summer family camps and seven family-focused high adventure camps. Research efforts have 
focused on communication and interactions of spouses affected by multiple deployments and 
the impact of Extension outreach projects on family relationships. 

New or Unique Collaborations and/or Funding Sources: 

Accessing USDA Specialty Crop funds through State Department of Agriculture to develop 
consumer educational materials. 

Increasing Extension military outreach funding through family-focused High Adventure Camps 
and subcontracting for Military Child Care Training grant. 

Seeking CDC funding more aggressively, but it is a new system to learn.   

 

Contact for Additional Information: Dr. Ann Vail or Dr. Laura Stephenson, University of 
Kentucky FCS Extension 

 


