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Strategic Social Media Marketing: Pushing the Content
Cross Committee Program Meetings

August 24, 2011

1:30 – 3:00 p.m.
You Tube, Twitter, Facebook, Linkedln, Google +, Foursquare, ping, Digg, Delicious, jott. 
The list is endless, and new tools for social media are being developed every day. The question remains…How do you find the content to feed the hourly needs of these tools? This session will be a discussion of some of these tools and how you can use these to market your Cooperative Extension program efforts. Come prepared for a lively discussion, and leave with an idea or two that you can put to work immediately.

Agenda
I.
Welcome and Introductions

II.
Purpose of Session

III.
Discussion of Social Media Tools
VI.
Future Actions

VII.
Adjourn

